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Todos os sistemas tendem para a entropia maxima

Second law of thermodynamics

The concept of entropy is defined by the second law of thermodynamics, which states
that the entropy of a closed system always increases or remains constant.
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|.Novas dinamicas no sector do turismo
l.Novas dinamicas na pesquisa em turismo

lll.Evolucao da producao cientifica em Portugal
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New Consumers DEMAND TRENDS

The transformation of Consumer Behaviour

Tourism

Domestic and Visiting Friends and Relatives Tourism

Alternative tourism and the moralisation of tourism

Futures

CONFERENCE TOURISM - MICE Market and
Business tourism

Mass Market vs Exclusive market

Framework

Culture, heritage and art driven tourism

Third Age tourism

Youth and adventure tourism

New Products: EMERGING INDUSTRY SOLUTIONS

Reengineering established products & destinations
Fashion and accessibility based emerging destinations
Experience based products

Nature based products, Ecotourism and Adventure
tourism

Sport and events tourism

Urbanisation and second homes tourism

New Age Travel / Tourism: spiritual experiences
Shopping and tourism

Gastronomy, Food & Wine

Thanatourism and Dark Tourism

(include Spiritual and Pilgrimage tourism)

Space Tourism

Emerging
Realities in
the Market

Place and
Shift

RISM MANAGEMENT DYNAMI

New Industrvy SUPPLY TRENDS

Hospitality Megatrends

Transport and transit: Air, Land and Sea
Attractions Megatrends

Intermediaries: Travel Agencies & Tour Operators
Culture, Heritage and Visiting Attractions
Entertainment and new leisure

Destination Management Organisations and Actors
Tourism Futures: Conclusions

New Trends

Demographics

Safety and Security and World Peace

Crisis management and tourism

Climate Change

Monitoring as an Approach to Sustainable Tourism
Ethics, social responsibility

Media and communications

Corporate Responsibility and Tourism: market driven
approach

Liberalisation and deregulation for tourism
Research: New approaches and knowledge creation

New Management

Organisations and Management in the future

The Future of Work and Employment in Tourism

Policy related Networks and Partnerships in Tourism
Destination based business Networks and Partnerships
Innovation, Creativity and competitiveness

Managing Globalisation

Complexity and Network Theories for tourism
destinations

Chaos theory and managerial approaches

Human Resources Developments

Education and Training: Models / approaches

SMEs in Tourism

Resource Management: social, cultural, physical

environment and the optimization of impacts

New Tools

Consumer Centric Tourism Marketing

Cross-Cultural Hospitality & Tourism Marketing
Information Communication Technologies

Tourism Marketing Information System Decision
Support for the Tourism Manager

Planning, development and the territory

Managing Economic Impacts, Satellite Accounts and
Observatories

Quality control, enforcement, improvement

Forecasting methodologies for Tourism

FONTE: Buhalis & Costa, 2006
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DYNAMIC ELEMENT OF THE
OURISM SECTOR
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Diferenciacao / Unico (Uniqueness)
Inovacao nos Destinos
Competitividade dos Destinos

Investigacao e Desenvolvimento (ID)
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" Originalidade
v' Suporte tedrico
v' Quest3o de investigacdo

= Rigor na investigacao
v Metodologia utilizada
v'  Informac3o recolhida precisa ser sdlida

= Contributo cientifico
v Impacto em termos de conhecimento (internacional)
v'  Capacidade para definir agendas de investigacdo para o

futuro
[ Fonte: Adaptado de Pritchard (2010) ]
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= Contributo teodrico deve apoiar o desenvolvimento do sector do turismo

= Melhoria da informacao recolhida
v' Muita da informac3o estatistica disponivel ndo corresponde a realidade, e os
investigadores nao se podem ‘esconder’ atras de estatisticas oficiais que nao sao

fidedignas
v' A qualidade da informac3o pode xer melhorada se a mesma for recolhida junto/com as

empresas/organizacdes do turismo

= Métodos de andlise — preferir métodos mais fidedignos e mais baratos (ex: observacdo directa
e relatdrios disponiveis) do que informacao estatistica mais cara e mais demorada (ex: questionarios)

= Organizacgoes de financiamento da pesquisa — devem criar bolsas de apoio
directo a area do turismo

= Integracao de centros de invesitgacao
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= Cursos de turismo — precisam de ser criados em articulagao com as
necessidades do sector empresarial e das organizacdes do turismo

= Trabalhos praticos dos alunos - precisam de ser articulados com situacoes reais
das empresas e organizacoes

= Conferéncias regulares envolvendo académicos e empresarios

®" Programas de Doutorado - precisam de ser criados em articulacao com centros
de investigacao

= Criacao de empresas ‘spin-off’ — permitem a criacao de ligacdes efectivas entre
a area da pesquisa e as empresas e organizacdes
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- Média superior a 15 graus atribuidos por ano -
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086 | 87 | 1988 | 89 | 1990 | 1991 | ©92 | 1993 | ©94 | 95 | 1996 | 97 | 1998 | 99 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008
Doutoramento 0 0 0 0 1 2 2 1 4 1 4 3 4 3 10 3 1
Mestrado 1 0 0 0 2 3 2 3 8 0 2 24 10 5 0 3 24 7 30 36 41 38 25
B Mestrado 0O Doutoramento
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- Mais de metade dos graus (52,6%) foram obtidos apds 2003 -

100%

75%

50%

25%
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1986 | 1987 | 1988 | 1989 | 1990 | 1991 | 1992 | 1993 | 1994 | 1995 | 1996 | 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008
Doutoramento| 0% | 0% | 0% | 0% | 0% | 0% | 0% | 1% | 1% | 1% | 1% | 1% | 1% | 2% | 3% | 3% | 4% | 5% | 6% | 7% | 10% | 10% | 11%
Mestrado 0% | 0% | 0% | 0% | 1% | 2% | 2% | 3% | 5% | 8% | 11% | 18% | 21% | 25% | 28% | 31% | 38% | 42% | 51% | 61% | 72% | 82% | 89%
B Mestrado O Doutoramento
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- Expressao reduzida ao nivel dos doutoramentos -

0 EUA&Canada
B Reino Unido
0O Espanha

B Franga

B Portugal

1990 F

1991
1992
1993
1994
1995
1996
1997
1998
1999
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> Género - Evolucao relativa da concessao de graus em Turismo

- A maioria dos autores (58%) sao mulheres -
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- Economia e Gestao - a area cientifica mais representada -
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@ 5.2 Economia e gestao

B 5.7 Geografia econdmica e social

B 5.9 Outras ciéncias sociais

[ 5.4 Sociologia

@ 1.5 Ciéncias da terra e ciéncias do ambiente
O 2.2 Engenharia electrotécnica, electronica e informatica
0 6.2 Linguas e literaturas

W 5.8 Ciéncias da comunicagdo

@ 1.1 Matematica

O 5.3 Ciéncias da educacdo

@ 5.6 Ciéndias politicas

B Qutras areas
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> Evolugcao cumulativa da concessao de graus em Turismo,
por area cientifica

- Peso relativo de Economia e Gestao tem vindo a acentuar-se -
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—= 5.2 Economia e gestao

—=8—— 5.7 Geografia econémica e social
—a—— 5.9 Outras ciéncias sociais
—=—— 5.4 Sociologia

——0O— 1.5 Ciéncias da terra e ciéncias do

ambiente
——0—— 2.2 Engenharia electrotécnica,

electrénica e informatica
3 6.2 Linguas e literaturas
—— 5.8 Ciéncias da comunicagao
——0-— 1.1 Mateméatica
o 5.3 Ciéncias da educagao
——— 5.6 Ciéncias politicas
2 11 Outras ciéncias da engenharia e
tecnologias .
o 6.1 Historia e arqueologia
—8—— 1.2 Ciéncias da computacéo e da
informagao
3.3 Ciéncias da saude
—X— 3.5 Outras ciéncias médicas
——s— 5.1 Psicologia

=+ =X-+- 55 Direito

] * Universidade de Aveiro | Departamento de Economia e Gestdo | GOVCOPP




ﬁ universidade
de aveiro

> Evolugcao cumulativa dos graus em Turismo, por instituicao

- Lideranca da Universidade de Aveiro (desde 2006) -

- Até 2000 a Universidade de Aveiro tinha produzido apenas dois graus -
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